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< Abstract >

In complex commercial facilities, tenants are critical factors in terms of their competitiveness, and
tenant mix is a decisive factor in creating malls’ concepts. This study investigates the effect of
tenant characteristics on rental rate in complex shopping mall. The case mall of this study is
Western Dome that is an open air mall in lisan. We set the independent variables for this study
by distinguishing tenant characteristic variables and physical characteristic variables, and conducted
variance analysis and multiple regression analysis.

With empirical research, we confirm tenant characteristics have an effect on the rental rate of
complex shopping mall. The empirical research shows tenants of food and beverage, accessory,
cosmetic etc. pay relative higher rent, but tenants of culture and entertainment pay relative lower
rent. And we also find out physical characteristics such as store size, corner location, connection
to main street, main entrance distance, etc. have influence on the rental rate. This study shows
tenant characteristics should be considered in determining rental rate of complex shopping mall.
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(F 4) 7ol 2849 trise Wiy
He Hli= H]&(%)
Corner 76 30.0
o Main Street 114 45.1
PN 1F 143 56.5
2F 93 36.8
3, 4F 17 6.7
=R Global Brand 21 8.3
EX Chain Store 126 498
Culture & Ent 7 2.8
Restaurant 77 30.4
FNB 40 15.8
o= Fashion 23 9.1
EA Accessory 41 16.2
Cosmetic 9 3.6
Beauty 20 7.9
Retail 36 14.2
(F 5 =28 549 bdE S4d 93 et Qs wdua
CHAN RENT/PY N Bt EFHAL folgE
Corner H3E 76 132,715.95 39,511.37 F=15.845
71e} AE 177 107,312.81 45 444,46 p=0.000
o | Main Street & HE 114 154 406,59 14,822.38 F=60.251
= &; 7t A% 139 82,578.62 34,777.73 p=0.000
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Retail 36 122,262.19 45,201.18
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F-value

1 .958 918

913

43.90(p=0.000)

gz A% S XS
2 - " A4 t-value o - VIF
B EEox | W =
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r
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